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The Solutions to the Problems in Developing China s Green Consumption

LIU Yan-jun
(Harbin University of Commerce, Harbin, Heilongjiang 150025, China )

Abstract Green consumption is a kind of sunstainable consumption idea and consumer behavior rising in the second half of
the 20th century. With the promotion of the economy sustainable development sirategy of human society, ~green consumption is
as a brand-new consumption theory, has already become the voice of the global consumption mode to be pursued in the 21st
century. It is the result that people pay attention to their own existence quality further after the food and clothing issues are
solved. Green consumption is a moderate consumptions neither luxurious nor stingy, but rather adoring nature and potecting
envimnment. The paper proceeds with the connotation and charactenistics of green consumption, then analyzes the existing
problems and draws out the solutions for the development of green consumption in our country.
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