2.1

2.2

DOI  10. 13939/j. cnki. zgsc. 2017. 22. 063
2015 3 (
2017 4 1

)

3.1

3.2

330045)

2017.8

\



2017 22 (941
. 4
o ’ ‘
3.3 >
1 . 10
N . 2017 -04 - 14 (A02 ).
2
N . 2017 —04 —12 (A02 ).
3
° N . 2017 -04 =17 (A0l ).
N 4
N . 2017 -04 -17 (BO1 ).
o8 5 : N .
3.4 2017 -04 - 14 (A02 ).
6 . N .
2017 -04 -19 (AO1 ).
(1995—)
; (1996—)
( Ps5) . ! b
2014 (7): 3 -16.
12 . J.
2014 (6): 13 -16.
‘ 13
° J. 2014 (10): 122 -126.
14 .
1 - 020 J. 2014 (2): 62 -66.
— I 2016 (16): 16 —19. 15 ) I
2 - 2014 (8): 21 -28.
] 2016 (6): 36 -40. 16  Panl A. Pavtou David Gefen. Building Effective Online Market
3 Paces with Institution — Based Trust J . Information System Research
— U 2016 (34): 65 -66. 2004 15 (1)@ 37-59.
4 — 17 .
J. 2017 (4): 94 -100. 7. 2014 (8): 21 -26.
5 : 18 .
I. 2016 (12): 50 -56. J. 2014 (8): 3 -9.
6 . I 19  Marsha Courchane Adam Gailey and Peter Zorn. Consumer Cred—
2016 (2): 72-77. it Literacy: What Price Perception J . journal of economics and business
! — 2008 (2): 125 -138.
” J. 2014 (6): 54 -55. AP AP AN A A AP AT
8 ] 2016 (
(3): 88-91. : 201610307084)
9 . I (1996—)
2016 (7): 38 -44. . . .
10 I

2014 (3): 62 -68.

ﬂ 64 2017.8



